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Tell us about yourself and the Funke Williams
Brand
My name is Funke Williams. I’m a 25-year old
Professional model, artist, actress and hair
braider. I’ve also got a degree in Medical
laboratory science but I’m currently not
practicing. I’m the last child and the only girl of a
family of 5 with 2 super protective older brothers.
I started modeling in 2014 but professionally in
2016. It all started when I decided to contest for a
beauty pageant in Medical school, it was tagged
‘Miss Medilag 2014’ and fortunately I won. About a
year and half later, I joined an agency which had
also just started at the time but I didn’t stay there
for up to a year before I became freelance. I have
been running the Modeling business by myself till
date. I was opportune to start off with amazing
creatives who gave me the platform and
leverage that I needed to get me out there and
it’s been bliss since then.
What inspired you to go into
modelling? What are the
important things to note for
anyone planning to start a
career in modelling?
For anyone who is interested in
delving into the modeling space,
it’s important to identify your
‘why’. Ensure that you are not
going into it for the fame and
the social media cruise/clout. It’s
important that you have a
passion for it and that you
understand how much of an Art
it is, than just a means to an end.
With that being said, it’s usually
helpful to start with an agency
as they’d help put together a
portfolio and guide you, in
preparation for bookings and
collaborations. Putting together
a portfolio can be achieved
without an agency but it can be
very strenuous because you’d
have to organize all the different
creatives and might even have
to pay them but an agency
gives a professional front in
reaching these creatives.
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Personally, even before I applied for that
contest, I had always loved watching
modeling and any content that involved
advertising or selling a product. I saw it as
an Art and had a strong flare for it. I was
going to just try it for fun and it ended up
being a fun activity that still pays me, just
like Painting too. I try to train myself by
watching closely those who have gone
ahead of me, the likes of GigiHadid,
bellahadid, Mayowa Nicholas, jasmine
tookes, adult akech, hailey Bieber, Lupita
Nyongo are exceptional and they remind
me that nothing is impossible.
I hope to work for
international
brands
soon,
some of which are
Calvin
Klein,
Burberry,
Polo
Ralph,
Vlisco,
Lancôme,
Givenchy,
Louis
Vuitton, etc. I also
try
to
create
personal projects
so that I’m not
waiting for the
next job to come
before
I
have
contents to post.
This way, potential
clients and fellow
creatives
are
constantly
reminded of me
and can easily
reach
when
there’s
a
gig
around the corner
.

What are the challenges in the modelling industry and how to surmount them?
Some of the challenges of Modeling here in Nigeria would be Lack of proper structure, Lack of
transparency and most recently the introduction of influencers have sort of taken the place of models.
So getting gigs without an agency can be a little difficult but it still works if you continuously put yourself
out there and let people in on what makes you stand out from the rest. Another point I was going to
mention earlier is the aspect of Location. Here in Nigeria, you are either in Lagos or Abuja as those are
the main grounds for an active modeling career.
It’s just imperative that you build your brand in such a way that it stands for something and you make a
great impression with anyone who comes across you or your brand- This is vital for referrals, no one will
refer you if there’s no value for their resources and if your character is off.
Modeling is Nigeria can be combined with other job options because it’s rare to have gigs everyday,
although, the other job should be a little flexible too cos some gigs come in impromptu.
Tell us about carving your own brand in modelling and some legal issues models should know and
look out for early.
Additionally, In terms of branding, it’s always nice to reach out to your clients from time to time,
especially for those you have on Retainer. A simple gesture usually goes a long way. I sometimes give a
‘thank you’ card after some of my shoots and this card contains all my details just in case of a call back
and also a short sweet hand written note thanking them for affording me the privilege to represent their
brand. People rarely forget such kind acts.
Concerning legal issues, it took me a while to understand how legally binding contracts are and I
suffered a great deal in the hands of certain clients who ripped me off based on my ignorance. It’s vital
to have contracts for any shoot or content creation at all indicating all negotiations and agreements
signed by both parties.
Lastly, the God-factor cannot be unspoken of because it’s one thing to qualified and it’s another thing to
be favored. It takes God’s grace to shine and be preferred amongst a crowd. So while we work on
ourselves and be better, make sure to involve God in all of your dealings.
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Every business owner whether small or big, should
be prepared and ready to deal with possible crises
which may arise on social media, because such can
damage a brands image and reputation. No matter
how big a company is or how popular they are,
complaints are so inevitable. At some times you will
come across bashers or customers who aren’t
pleased with their experience or services.
For starters, you’ll need a social media crisis
management plan to avoid making any issues
bigger. But the most important thing first is to be
able to identify the crisis.
The ability to identify the problem is dependent
firstly, on your understanding on what a crisis
represents. A crises is any social media activity that
potentially hurts your brand’s reputation or ability to
do business. Also, it is also worthy of note that "crisis”
is much more than just a single negative comment
or customer complaint, it could be anything from a
flurry of negative comments to an outright boycott
of your products and it can happen no matter how
careful your brand is with messaging.

React quickly and swiftly, a response time of 12 hours
is considered the norm when it comes to questions
and concerns on social media. However, social
media crisis management means responding as
quickly as possible, the sooner you’re able to react
to any sort of controversy the better. Even if it means
deleting a post or issuing an apology, depending on
the situation at hand. It all starts by keeping tabs on
your notifications and mentions to stop negative
loopholes from forming.
If you were the one responsible for accidentally
posting something you shouldn’t have on the
company account, own up. Don’t just delete the
offending content and hope for the best. Yes, it’s
embarrassing, but you need to take responsibility.
Once you have deleted the content, tell your boss,
your PR team or whoever it is that needs to know.
Give an honest appraisal of the situation, including if
there has been any negative response.
Not all crises have the same response teams. The
more acute the issue, the more senior the
responder.

Create a crisis flowchart that specifies who in your
organization should be contacted in different
scenarios. Ensure that your front line social media
and customer service personnel keep detailed, upto-date, contact information for all their executives.
Determine where the focal point will be for all
communications about the crisis, create a landing
page, for instance, designate a single social media
channel and put all the information about the crisis
in one place. This would give you the opportunity to
respond to questions with a link instead of an
answer.
This
saves
time
and
prevents
misinterpretation of your responses.
Social media crisis management isn’t about
winning, it’s about damage control. Some people will
be angry enough that you’re not going to convince
them of anything. Do not get in an online tit for tat,
ever (and certainly not in a crisis scenario). Crisis
management is a spectator sport.
The Hug Your Haters response rule of two is to
respond only twice, publicly. Give the agitator two
responses, but no more. This demonstrates to
anyone watching that you attempted to engage in
a productive, constructive way, but also knew when
to walk away.

Move conversations that are likely to be resolved to
an offline channel (direct message, email, phone)
after the second response.
After the crisis subsides and you’ve dried up the
tears off your laptop, try to reconstruct and
deconstruct the crisis. When you eventually make it
through your first social media crisis, take the time
to debrief and examine what happened. Keep a
detailed record of everything you did, and how well
it worked.
This is also a good time to get the whole company
together to talk about the experience you’ve all
been through, and share knowledge and
experiences from different teams. Maybe the
customer service department had some important
insight. Or maybe public relations has some new
guidelines that need to be incorporated into your
social media plan. Take the time to examine and
reflect on your social media plan. Think about
anything you could add that would prevent a similar
crisis from occurring in the future. And review your
crisis communication plan to look for opportunities
to incorporate lessons learned.
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GET RICH
QUICK, NOT
WITH CRYPTO
CRYPTOCURRENCY IS NOT A
GET-RICH SCHEME
Cryptocurrency is the special
visitor that came with the 21st
century and has grown to
become
something
that
cannot be ignored anymore. It
is always a subject that sparks
several opinions, whether you
are an investor, an onlooker or
even just a clueless person
who has little to no idea of
what crypto is.
In this part of the world, as
much as there are a lot of
people willing to take risks and
invest in several schemes or
businesses, majority are not
patient enough to wait for the
long-term benefit. Many are
after getting rich quick and
seeing the results of their
investments in a snap. This
goes to show why many
Nigerians have been victims of
several
money
doubling
frauds. Regardless, it does not
stop them or discourage the
chase to finding more quick
and instant ways to make
money.
For Cryptocurrency, its fame
was
largely
hinged
on
testimonials from people who
by some sheer luck got rich by
trading currencies like bitcoin
and dogecoin.

The usual formula or mindset
to invest in cryptos sounds
very simple; diversifying one’s
portfolio and making the focus
long term.
Well, I think several people
start out with this idea in mind
until one day, some young guy
comes to tweet about how he
got rich in six hours from
betting on cryptocurrency.
Then, another random guy out
there, stumbles on this tweet
and
gets
inspired
and
motivated to give it a shot, he
is certain its achievable to
make money in six hours, just
by trading bitcoin, just by
focusing on making some
bets. Sadly, this is not what
happens and frustration sets
in. This is just a vivid picture of
several others around the
world who are being plagued
by
the
cryptocurrency
syndrome.

Due to this, it is pertinent to
clear up some misconceptions
and understand why despite
the fact it has and is making
some people rich, some are
still very broke. Let us consider
some of the factors that
determine the trends:
THE EXISTENCE OF SEVERAL
CRYPTOCURRENCIES
If asked to give examples of
cryptocurrencies you know,
bitcoin would be the first to be
mentioned. Bitcoin is the
original cryptocurrency with
over $1trillion market value
that makes up for half of all
the
money
invested
in
cryptocurrency.
The
other
prominent ones are ethereum,
dogecoin
and
litecoin.
According to CoinMarket Cap
statistics, there are over nine
thousand
other
cryptocurrencies asides these
mentioned
above.
This
number
makes
it
very
cumbersome and challenging
to decide which to invest in. it
becomes a game of chess,
trying to make strategic
moves, hoping you have made
the right choices. The most
torturing part is now the fact
that you would also have to
wait many years to see the
results of the choices you have
made years back. You need to
have some magic powers to
predict into the future and
decipher the best choice. A
vivid description of the effect
of this gambling is the tussle
between dodge coin and
feathercoin
years
back.
Feathercoin was supposedly
the serious currency that was
predicted to be massively
adopted as opposed to
Dogecoin which seemed more
like a joke then. Now, after
years, the serious feathercoin
is valued at about $12million
while Dogecoin is worth
$50billion.
Feathercoin
seemed right but it did not
turn
out
like
that.
Cryptocurrency is a world of
risks and gambles, nothing
here is promised.

THE TIMING FACTOR
Timing is a very important
aspect
of
investing
in
cryptocurrency. You need to
be able to predict when a
particular coin will surge or
when it would drop. Sadly.
Cryptocurrency does not just
rise. You need to be able to
determine when a currency
will catch fire, you need to be
able to buy on the way up.
The more annoying aspect of
this timing is the fact that it is
dependent on flimsy things
that more or less do not hold
water. Investors can rush to
buy or sell off unpredictable
events like a tip from Tesla’s
CEO. Then, everyone is in a
frenzy
because
of
how
investors are reacting to it,
everyone is on the edge,
waiting to strike at the instance
of the next hot topic that would
affect their trade. The danger
with cryptocurrency unlike
other forms of investments is
that you are buying someone
else’s idea, so there is no basis
to value the currencies. The
success of Dogecoin today is
not something that could have
been predicted or can even be
guaranteed to continue in that
trend.
More so, even those who
somehow by some luck, got
the timings right cannot be
guaranteed to get it right
subsequently.

THE FUTURE IS BLEAK
There are some options and
choices we make in life that
are
practicably
easy
to
determine how they would turn
out. We can decipher the
amount of work to put in, the
amount of time it would take.
This is not the same for
cryptocurrency. Its future is
very foggy and unclear.
The best case scenario in the
dynamics is that the right
cryptocurrency
is
picked,
bought at the right time, and
the results are expected long
term.
All of these still do not come
with the promise that the coins
will
be
there
forever.
Investments such as this are
very fickle and could easily be
tossed away or discredited by
some government policies or
regulations.
More so, it is not impossible
that investors may one day
lose interest in cryptocurrency.
The reality of our world today is
how fast trends are changing.
Something new and entirely
different can come out of the
blues tomorrow and Investors
attention could shift from
cryptocurrency.
IT IS STILL POSSIBLE TO GET RICH
Despite
how
discouraging
everything
about
cryptocurrency above may
sound, it does not take away
the fact that it is possible to
get rich. You just have to be
determined and add some
sprinkle of prayers to cause it
to work in your favor.

GET RICH
QUICK, NOT
WITH CRYPTO

Basically,
the
danger
of
cryptocurrency
is
in
its
speculative investments. You
cannot depend on something
like that to get rich.

If you are considering why you
should
still
invest
in
cryptocurrency, here’s why;
Cryptocurrency affords you
the opportunity to be the
custodian of your own wealth.
So even if the banks shut down
or
impose
some
capital
controls, you still get to transfer
values
through
cryptocurrencies.
More
so,
there might be ups and lows in
the currency trends but it does
not erode its value abruptly.
So, if you are experiencing
some burn out in your bid to
get rich and make the best
choices, investment-wise, this
might be a pointer to take a
chill pill and soak in everything
above. if you have never
invested in cryptocurrency
before but you plan to, this is
something to digest before you
venture into it. No matter what
category you fall under, we
hope it has been made clear
that CRYPTOCURRENCY IS NOT A
GET-RICH SCHEME

